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I hope everyone had a fun and safe holiday season.  It looks like winter got here early. But 
then as I write this the sun is out and the temperature is 56 degrees. Don’t you love 
Ohio weather!

Many of you have mentioned the importance of this edition for corrugated packaging 
budgets.  I appreciate your compliments as to the accuracy of my forecasts.  Looking 
back I found that in ’09 I was correct on 6 out of 7 predictions and in ’10 - 4 out of 5.  
2011 looks to be a little trickier.  Visit my website to review them yourself.

Before I get into corrugated…Due to China’s increasing consumption and companies 
attempting to increase margins, expect the following items to go up in price this year 
according to a recent study:   (I’m sure there will be more)

Chocolate     Cars     Car Insurance     Credit/Debit Cards     Breakfast     Sports Tickets
College Tuition     Airfare     Health Insurance     Gasoline     Tires     Beer     Meat/Dairy

Recap: 

2010 ended with paper inventories steady meaning no reason for a price increase due to 
supply.  Central Ohio box sales were up 4%.  The best growth was in Detroit at 10% 
and the worst was Pittsburgh down 9%.  The purchasing manager’s index shows 
manufacturing still expanding and marginal growth is anticipated.  Overall, it was a 
good year for Central Ohio.

Now for the 2011 Corrugated Box Forecast…
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1. January and February will determine the actions of the paper industry.  We are awaiting the 
results of the Christmas shopping season to know for sure.  If too much inventory carries 
over to 2011 expect a very slow first half of 2011.  Nevertheless, I expect the paper 
industry to attempt a price increase the first half of the year.  

2. 54% of the 1.4 million borrowers who refinanced or modified existing mortgages through the 
government’s “Making Homes Affordable” program have already re-defaulted.  Loan 
foreclosures are expected to continue past 5%. Unemployment is expected to remain 
around 9%.  Consumer spending accounts for 70% of GDP.  Why mention these stats…
If consumers are reluctant to spend and employers hesitant to hire, expect the economy 
to remain slow much of 2011.  2015 is the year most economists are expecting things to 
go back to “normal”.

3. If #2 is correct, the price increase the  paper industry will attempt will be based on improving 
profit margin. They typically go for 8-10%, but may ask to settle for 4-5%.  Don’t be 
surprised if they try again late in the 3rd quarter as well.

4. Paper companies will reduce their inventories to “price increase” levels of under 4 weeks 
supply.  This will strengthen their argument for an increase in 2011.

5. More Ohio box companies are expected to enter the central Ohio market trying to expand 
their territories and increase sales.  Look for more salespeople knocking on your door. 
Sorry!!

6. Cash flow will be a main concern for companies that warehouse for their customers.  Expect 
box companies to ask to turn finished goods inventories at a faster pace and to 
warehouse less.

On the lighter side, here’s some fun facts you might not have heard about…

The world’s number one vegetable is the Onion.
Americans eat 500,000,000 Twinkies each year.
In an average lifetime, a woman will consume six pounds of lipstick.
Tom Cruise was born Thomas Mapother IV.
Up to 8% of men are color blind.
The most popular toothbrush color in America is blue.
A $20 bill has a lifespan of two years.
Sam Walton’s first job was at J.C. Penneys.
Every citizen in Kentucky is required by law to bathe once a year.
Ketchup was originally a Chinese medicine.

Have a great 2011 !!

For additional information and for great cost saving packaging tips visit my website at 
www.steve-holloway.com
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